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MARKETING

A robust brand is built on a 

foundation of diligent research 

and clearly communicated 

purpose, direction, pursuit and 

details. It’s time to get started.

BY SHERI FITTS

 Time for a 
Branding Reboot?
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BRAND, THY NAME IS 
CONSISTENT

Who are you?

Marketing is storytelling. The story of 

your product, built into your product. 

The ad might be part of it, the copy 

might be part of it, but mostly, your 

product and your service and your 

people are all part of the story. Tell it 

on purpose.

Who is your target?

What problem do you solve?

does

not

How do you do it differently?

THE GOOD OLD DAYS AND 
WHY THEY’VE ENDED
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Crafting a 
brand steeped 
in company 
awareness, 
creativity and 
mindful intent 
communicates 
that you are 
immersed 
in the 
marketplace.”

Sheri Fitts is the president 
and marketing expert at 
ShoeFitts Marketing. She 
leads the planning, develop-

ment and execution of business 
development, marketing communica-
tions and brand engagement programs 
for organizations and individuals who 
focus on the retirement plan market-
place.

PITFALLS TO AVOID IN YOUR 
BRANDING INITIATIVE

Blaze your own trail. 

Dig deep.

doing what you do

Keep the faith.

YOU, INC.

and

done


